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The Shift to the New Reality

The Shift is the mass awakening of humanity’s heart. This
transformation of consciousness, the greatest one ever
recorded, first became apparent in the mid-1960s and has
been building momentum ever since.

The Shift is a collective transformation consisting of the
sum of each individua’s step forward into the New
Redlity. Each person, in their own time, is moving
forward into a new stage of consciousness, one which
brings awider vistaand an awareness that springs from
the heart.

In the early 1960s, just one in fifty adults had reached this
new awareness. Today, according to extensive surveys,
more than onein four adults in the United States and
Europe have moved into the heart space which forms the
nucleus of The Shift.

The New Reality is not something vague. It isasrea as
the notes on a piano keyboard. It has a specific frequency,
as this book will reveal. Each stage of human
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CONSCiOUSNESs resonates to a specific note within the
musical octave. This new stage of consciousness
resonates to the note F sharp. When aperson’s
consciousness reaches a frequency that resonates with F
sharp, then - and not before then - they discover
unconditional love and the ability to envision afuture
filled with hope and peace.

The New Reality is about discovering your true potential,
about living your highest joy and serving othersin the
way that best fulfils your highest purpose. It’ s about
cooperation instead of competition. It’s about becoming a
whole person in mind, body and spirit.

The Shift to the New Reality brings to each individual a
sense of greater freedom, greater joy and personal
fulfillment.

The Shift to the New Reality is al about heart-powered
CONSCi OUSNESS.
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AreYou A Cultural Creative?

Over fifty million Americansfit the definition of anewly
emerging type of humanity, a culture that hardly existed
prior to the 1960s.

In a1990s study of more than 100,000 adultsin the
United States, Paul Ray and Sherry Anderson revea that a
huge 26 percent of these adults have made a
comprehensive shift in their worldview, values and way

of life.

In Europe, the story is very much the same. A 1997
survey conducted in fifteen European countries shows
figures that are very similar to the United States.

In their book, ‘ The Cultural Creatives,” Ray and Anderson
summarize the typical values of this new, leading-edge
group of people that they call Cultural Cresatives. The
Cultural Creatives are people who love nature, respect the
Earth and are deeply concerned about the environment.
They like to develop close relationships with each other,
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and to help and encourage other people to develop their
abilities. They care about personal and spiritual
development, and want more equality for women and all
cultural groups.

Cultural Creatives would like to develop a new way of
life. They are cynical of media-fed information, and want
to find anew political philosophy that works in today’s
reality. They are not materialisticaly driven, and typically
have their finances and spending under control. They like
traveling to other countriesto get to know new cultures
and they want to develop a sense of community where
they live. Authenticity isimportant to Cultural Cresatives -
their actions have to be consistent with their words and
inner beliefs.

This meansthat if you are searching for better quality of
life, less stress, better health, and asimpler lifestyle that
includes more spirituality, then you are one of a growing
number of people who have already become a part of the
greatest socia transformation of all time.
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Historical Perspective

In the early 1960s, there were too few Cultural Creatives
to appear as adistinct group in popular surveys. At that
time, American culture was split evenly between two
cultural groups - the Moderns and the Traditionals.
Moderns reflect an ethic which actually goes back as far
as the Renai ssance, when European Protestantism freed
the population to pursue a self-empowered work ethic
rather than continuing to give their power, freedom and
sense of initiative away to authority figures.

The ethic of Modernism is that newer, bigger and faster is
better. Time is money, they believe, and people with more
knowledge and wealth are perceived as having higher
status. Almost half of American adults today are
Moderns. Their self-empowered principles over the
centuries have brought progressto civil freedoms,
democracy, justice and equality. Moderns tend to believe
that their way isthe only way, and they tend to reject the
values of other groups as being incorrect.
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The positive contributions of Modernsto society can be
appreciated when you consider the quality of life which
existed before the Renaissance. At birth, in those days,
your fate was sealed. Y ou were born into a certain social,
ethnic and racia group at acertain location. You were
never likely to travel more than 50 miles from your
birthplace during your lifetime. What work you could
perform, and whom you would marry, were
predetermined. Y ou would be compelled to believe
certain doctrines, as dictated by rulers, priests and elders.

Traditionals belong to a culture which, historically, reacts
against the changes brought about by Moderns. They wish
for areturn to an older, simpler time, and they oppose
modern trends such as equality for women. They believe
that patriarchs should again dominate family life, that all
men should be proud to serve in the military, and that
their moral values should be forced upon others. In post-
World War Il America, Traditionals formed haf of the
adult population. Today they number less than one-fourth
of the adult population. Many have passed away, while
some have converted into becoming Moderns or Cultural
Crestives.
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Characteristics of Cultural Creatives

Within the Cultural Creatives are two distinct sub-groups:
the Core group and the Green group. Almost half of the
Cultural Creatives form the Core group consisting of
|eading-edge thinkers who focus on inner personal
development. Those in the other sub-group, the Green
Cultural Creatives, focus externally towards ecology and
environmental issues.

The trend-setting, Core group istypically into alternative
health care. They often work as health care practitioners,
and most of them want to develop more inner awareness.
They shun the materialism of the Moderns as well asthe
intolerance the Traditionals have towards other groups of
people.

Cultural Creatives cross al types of demographic
groupings. They can be of any adult age category, they
can live anywhere, and have any spiritual or religious
affiliation. The ratio of women to menisfairly equal in
the Green group, while the Core group contains 67
percent women.
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People with a New Age philosophy comprise less than 10
percent of Cultural Creatives. There are as many New
Agers within the ranks of the Moderns as there are within
the Cultural Creatives. Many New Age Moderns are men
who are still chasing the boys' toys of modern technology
and are still in the process of settling down to find a
deeper meaning within themselves.

Compared to other groups, Cultural Creatives read more
books and magazines. Half of them are regular book
buyers. They watch less television and are particularly
unhappy with the quality of television news. They
support, and become involved in, the arts. They like well-
made, durable products, natural food, persona growth and
aternative health care. They have a holistic attitude,
believing that body, mind and spirit should work together.
Their homes are often buffered for privacy by old-growth
trees and large shrubs. Inside, these homes are typically
decorated by craft pieces, books and original art pieces
which have special meaning to them.

The vast mgority of Cultural Creativeswant acaring
quality in their relationships, and they believe that every
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person has a unique gift to offer the world. They want to
help other people, and they believe that society should
have alot more respect and reverence for nature. They
want to find their purpose in life and make a contribution
to society. Most of them believe that adivine nature
completely permeates throughout the world. They also
generdly believe that people have some sort of psychic
ability, such as precognition or an awareness of spirit
guides.

Cultura Creatives are silent trailblazers. Most of them
have no idea that there are millions of peoplejust like
them with the same values and lifestyle. When they
discover that more than 25 percent of the adult population
share their values, they are truly shocked and surprised.

They are anewly emerging type of humanity. They hold
the seeds of a new, sustainable culture, a culture where
‘quality of life' replaces ‘ standard of living.” Imagine how
transformative their effect on society will be when they
evolve into networking, voicing their values and forming
representative movements.
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A Society Poised at the Tipping Point

Cultura Creatives have grown enormously as a social
group in recent decades. In the early 1960s, they
represented an estimated 2% of the U.S. adult population.
By the mid-1990s, 26% of the U.S. adult population - 50
million people - had shifted to a new worldview.

Author Paul Ray sees society today as facing a‘tipping
point,” wherethe old cultureis ending and society is
poised to tip over into its new form. He says that through
getting in touch with our inner selves, we will regain our
passion for life and unclutter from the trappings and
diversions of the old reality. He sees society finding a
way past the overwhelming spiritual and psychological
emptiness of the old reality.

It is obvious that we are in the midst of truly momentous
changes. A massive cultural shift isin progress, and a
dawning new reality is taking shape in the minds of
possibility thinkers everywhere.
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The Dawning of the New Reality

The Shift into the New Reality is a consciousness
revolution. It dwarfs all previous and current revolutions,
including the Industrial Revolution, which swept through
Britain in the eighteenth century bringing massive socia
and technological changes. Today’ s information
revolution, made possible by computers and
telecommunications, is transforming the face of society at
an even more dizzying rate.

However, these changes pale in significance when
compared with the consciousness revolution, which is

transforming our very perception of the nature of the
universe.

(Toreturn, click your browser's Back button)
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